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ALPHABETICAL  INDEX 
TO  TYPE  FACES 


/^N  the  following  pages  are  listed  the  most 
^-"^  distinguished  type  faces  that  are  in 
vogue  today.  For  ease  of  location  they  are 
arranged  in  alphabetical  order  as  to  names, 
thereby  providing  an  automatic  index. 

A  complete  showing  of  the  available  sizes 
of  any  one  of  these  faces  in  series  will  be 
found  on  the  page  of  the  number  designated 
under  the  name  of  type. 

At  the  end  of  the  original  index,  we  have 
a  supplementary  index  of  new  types  that  have 
been  added  since  this  catalogue  was  printed. 

As  new  types  are  added  from  time  to  time, 
we  will  furnish  additional  index  and  speci- 
men sheets  punched  loose  leaf  style  for  ease 
of  insertion. 
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DISTINCTIVE    TYPE     FACES    OF    TODAY    AND    TOMORROW 


CORVINUS  U'M  with  lldic 


8    Point   with    Italic 

THE  SEIFCTION  (IF  TYPE  IS  lUST  AS  IMIHJUTANT  AS 
llir  rlidice  riT  vMinls.  in  ciiincNing  yniir  mpssa^e  lo  llip  mind  iif 
Mil'  rcadiT;  il  p»rlra>s  suldle  ftraif  anil  di'licale  relinenuMil.  or 
a  rugged  slaliilily.  Tliiisc  nhn  vreaW  biisinpss  building  lilcraluri' 
arc  gi>ing  ninre  and  ninrc  alU'nlinii  In  llie  charaittT  and  design 
nf  llu'  U'llcring  nsi'd.  Tyiir  is  llu'  Innc  ol"  Miirr  in  adveilising 
in  the  hands  ol'  a  niusler  t\piigra|iher,  it  tielps  >iiu  In  lell  vnni 
slury  must  eireclivelj;  in  unskilled  hands,  l!ie  same  l>iie  mav 

THE  m^vjim  OF  rypE  \h  just  ah  immTANT  ah  the 

rhoUr  til  i.-nrds,  in  cnnipyinji  yorir  niessfl*'*  ("  tht'  mind  i>f  the 
rivnier;  it  imrnays  siibth'  &rmr  mui  dfUriiU'  rvtinfnwnt,  or  Hliinly 
rugjied  stability.  Thosv  who  vreale  busiiWHS  building  litf^raltiri'  arc 
girfng  more  aiiif  morp  attention  to  the  chararterand  Ipttering  used 

10    Point    with    Italic 

THE  SELECTION  OF  TYPE  IS  AS  IMPOHTANT 
as  llu'  I'hnii'C  iif  wiirils,  in  coiiM'yiiig  ymir  mi'ssiific 
III  llii'  iniiiil  III'  liii'  n'iuliT;  il  porlniys  siihllc  jSracr 
uiiil  ih'licali'  ii'liiu'iiii'iU,  (ir  sliirily,  ru<>fii'(i  slabilily 
Those  who  ircalc  busiiu'ss  huil(lin|i  liti'raliirc  arc 
rti\inf>  ninrc  allt'iiliHii  tn  Ihc  charaili'i'  anil  design 

THE  ,se/,e(;t/(]n  of  type  ;s  ah  mi'imjANT 

a.s  (he  ehoiee  of  imnls,  in  cmiveyiii^  yiiiir  iiiessafie 
(H  (he  mind  ill'  (/le  n'mler;  i(  p(i/(ray.s  .si/b(h'  ^raee 
H/id  delie(i(e  rehiieiiieii(,  iir  sdirdy,  niEged  s(ah/li(y 
Thiise  iiihi)  create  hiisine.ss  hiiildiii^  h'tenid/re  are  a 


1 2    Point   with    Italic 

THE  SELECTION  OF  TYI'E  IS  HIST  AS  IMPORTANT  AS  THE 
ciioiic  ()!  uoids,  in  ((iiiveyin!^  your  nu'ssaAc  Id  the  iniiul  (if  the  reader 
il  iiorti'iiys  sublie  jirare  ami  delicale  reliiiemenl,  or  slurdy,  rii^fied 
slabilily.  Thase  who  iceale  husiiiess  hiiildin;*  lileralure  are  <ii\iiis 
more  and  more  allenlioii  to  the  ehararter  and  design  ol'  the  lelterin;^ 

THE  SELECT/ON  (JF  TYI'E  IS  ./LIST  AH  IMimTANT  AH  THE 

(■/idicc  ()/'  wiird.s,  in  coiii-eyinfi  yiinr  /iics'svicc  (ii  (lie  mind  nl'  (lie  rvndir 
i(  portrays  suljtle  jiraee  and  iM'wHlf  reliiieniciit,  or  a  nigned  sla/jilily 
TlwKc  wlio  create  Ijnsiiies.s  huililiii^  liU'ni\iirc  are  rijoinij  more  and  more 

1 4    Point   with    Italic 

THE  SELECTION  OF  TYPE  IS  lUST  AS  IMPOHTANT 
as  Ihe  c'hoiri'  of  words,  in  ronveyiiig  your  messajic  lo  Ihe 
niiiid  of  Ihc  reader;  il  portrays  siihlle  {^race  and  delicate 
reliiicmciit,  or  slurdy,  rugged  slabilily.  Those  who  ereale 

THE  S'ETECT/ON  fJF  TY/'E  IH  JUST  4K  IMimJANT 
as  llw  clioicc  ()/'  wo/t/.s',  in  co/iveyino  your  ines.sviai'  lo  Ilic  mintf 
()/'  f/ie  rvadiiV;  U  porlctiys  niMv  Sfflfe  <i/i(/  delitvile  n'fiiwmi'nl 


18    Point   with    Italic 


THE  SELECTKIN  OF  TYPE  IS  AS  IMPORTANT  AS  THE  CHdICE  (IF 
words  in  conveyiiTU  your  messciue  to  the  mind  of  the  reader;  portrays  subtle 
grace  and  delicate  relinement,  or  sturdy,  rugged  stability.  Those  who  create 
ImsmHH  buMno  litmilure  nrf  ^ivin^  more  uttvnlm  io  the  chimuitn'  und  dman 


24    Point   with    Italic 


THE  ART  OF  PRINTING  IS  MATCHLESS  AMONG 
the  aiTs  of  men.  In  its  higher  influence  it  is  the  chief  servant 
()[  cill  fhfif  iH  diyiuv  in  mmi.  U  we  would,  we  umy  ihim^h  printing 

THE  LARGE  BUILDING  ACTIVITIES  IN 
cities  absorb  an  immense  amount  of  labor 
ihe  building  trades  especially  have  their  say 
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DISTINCTIVE     TYPE     FACES     OF    TODAY     AND     TOMORROW 


CORVINUS  Medium 


8  Point 

THE  SELECTION  OF  TYPE  IS  |UST  AS  IMPORTANT 
as  the  choice  of  words,  in  conveying  your  message  to 
the  mind  ol  the  reader;  it  portrays  subtle  jirace  and 
delicate  refinement,  or  sturdy,  rujfited  stability.  Those 
who  create  business  buildini>  literature  are  giving  more 
attention  to  the  character  and  design  of  letterinj)  used 


10   Point 

THE  SELECTION  OF  TYPE  IS  lUST  AS 
important  as  the  choice  of  worils,  in  con 
veying  your  message  to  the  mind  of  the 
reader;  portrays  subtle  grace  and  delicate 
refinement,  or  a  rugged  stability.  Those 
who  create  business  building  literature 

12   Point 

THE  SELECTION  OF  TYPE  IS  AS 
imiiortaiit  as  the  choice  of  words 
ill  conveying  your  message  to  the 
mind  of  the  reader;  portrays  suhtle 
grace  and  delicate  refinement,  or 
sturdy,  rugged  stahility.  Those  who 

30   Point 


14  Point 


THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 
as  the  choice  of  words,  in  conveying  your  message 
to  the  minds  of  the  readers;  it  portrays  subtle  grace 
and  delicate  refinement,  or  sturdy,  rugged  stability 


THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words,  in 
conveying  your  message  to  the  mind  of 

24   Point 

THE  SELECTION  OF  TYPE  IS 
just  as  important  as  the  choice 
of  words,  in  your  message  to 


PLANTS  BLOOMING  MERRILY  ARE 
a  feature  in  a  rock  garden  of  beauty 


36   Point 


SUMMER  TIME  PLEASURES 
with  out-door  activities  become 


48   Point 


FLOWERS  with  nature 


60   Point 


COMPLETE  series 
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DISTINCTIVE    TYPE     FACES     OF    TODAY    AND    TOMORROW 


COMimS  Medium  Italic 


8   Point 

THf  .SflECT/HN  (If  TVI'E  IS  ,/II.ST  AH  IMrillllANT  4.S 
tbv  rfillrrp  iif  wnrdH,  in  riiiivpyiiij)  \iuir  iiiPKMa^c  In  tlif 
niitiil  iif  llif  rt'iittvr ;  it  jMirfruyK  siilillc  f^ruff  unci  vppy 
dfiivatf  rfrifit'iiipiit,  ur  sturdy,  rii^itcil  Mljiliility.  TImikp 
wild  rrculp  liiiKiiiHHK  bliilrliiii}  litHniturc  <iri'  i^jviiiit  llip 
utmost  ullpiitiufi  tu  IliP  I'lmrjl'lpf  anO  ilpNi^ii  of  IpIIppk 


10   Point 

THE  HELEV.TIUm  OF  TYPE  AM  JUHT  AH 
iiii|iiirt<'iiir  as  thf  vhiticc  (if  wiirds,  w/ieii 
(-(iiinH)'iii>>  ymir  iiihss.ijJp  Id  the  mind  (if  thf 
reader;  it  intrtruyK  sii/if/e  i^riire  and  very 
delicate  retineinent,  itr  rii^^ed  ciiid  Ktiirdy 
stability.  Thusp  who  t-reafe  literature  for 


THf  HELEinWN  »F  TYPE  IH  AH 
iiniuii'tiint  as  the  vlmicv  (if  wrirris 
ill  ciiiiveyiiii*  yiiur  iiie.s.Sci^e  fii  the 
mind  nf  the  reader-,  portrays  subtle 
^ruve  aiirf  delirate  rpfinpiiipnt,  or 
sturdy,  ru^^ed  stability,  riiose  who 


14   Point 


THf  HElEVJimii  Iff  TYPE  AI\E  AS  //Vl/'()nT4NT 
as  tilt  vluiivf  uf  wnrrf.s,  li]  njiivpyiii^  your  iiipsscI/^p 
tu  f/ip  iiiiiifl  (if  t(ip  reaf/pf;  it  ptirtrnyii  subtiv  f^riice 
and  t/elirate  rpfiiipiiienf,  «r  sturdy,  ru^^td  stability 


18   Po 


THE  .STLfCT/OlV  OF  TYPE  /S  JW.ST  AS 
impurtant  an  the  choive  of  words,  when 
vimveyin^  your  inessa^p  tu  tht  mind  of 


24   Point 


THE  SELECTION  OF  TYPE  IS 
just  as  important  as  the  choice 
of  words,  in  yonr  message  to 


FOUND  GOOD  COMP/IWOJVS  AMONG 
the  rocfts  of  the  northern  wastelands 
hungry  and  ragged  but  not  down  by 

36   Point 

A  PRICE  IN  PROPORTION  TO 
the  s/silJ,  time,  expense,  and  risft 

48    Point 

MAGNIFICENT  CHARM 
adorable  in  its  beautiful 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


CORVIIVUS  Bold 


8  Point  18  Point 

THE  KELEl'TlimS  IIP  TYPES  4HE  AS  IMPIIHTAI\T 
iiH  thi'  f-hnlrr  of  Mordti,  in  rontrying  mesBugeH 
to  Ihr  mind  ol  llii-  ri-udrr)  tliP)  portray  subtle 
grure  iind  delirulp  n-lini'mrnt,  or  sturdy  and  a 


THE  SElECTIOI\S  OF  TYPE  ARE  AS 
important  as  the  choice  of  words^ 
in  conveying  your  message  to  the 


THE  KELEL'TII1\  IIF  TYPE  IS  JUST  AS 
impiirtunt  uh  thp  choice  of  word^,  in 
cunwejring  fiiur  niPHHage  to  tlie  mind 
of  tlic  rpudcr;   il  piirtruyH  delicate 

12   Point 

THE  SELECTIONS  OF  TYPE  ARE 
aH  impiirtant  an  the  choice  of 
unrdK,  in  convening  the  ideas 

14    Point 

THE  SELErriOlV  OE  TYPE  IS 
an  impiirtant  as  the  choice 

36   Point 


24   Point 


THE  SELECTION  OF  TYPE  IS 
as  important  as  the  choice 


3  0    Point 


THE  SELECTIONS  OF 
types^  important  as 


SIMOW  DESCEIMDiNG  GIVES 
feeling  of  goodwill  and  \oy 


48   Point 


PRESENT  decade  has 


60   Point 


POPULAR  guides 


72   Point 


SHOES  of  fine 
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DISTINCTIVE    TYPE     FACES    OF    TODAY    AND    TOMORROW 


§/oria  ^3»U  —  Si^Hoi 


60  Point 


^ iLa.tr CLff^tn^    ivi€^e^Ly, 


48   Point 


\       1      ■ 
3  0  t>oim 


^i^itce^i^tise^nve^ix^ts         AuoMitisk 


36    Point 

42   Point 


y^^^  /^   ^  ^^  foint 


24   Point 


J^a.aU-€M^-€Lci 


^ 


24    Point 

72   Point 


vt/oivclc^i 


CotkHMstkd  UmUs 


72   Point 


Business  m  (ke  Hum 


72   Point 


G.  A.  DAVIS  PRINTING  CO..  LIMITED  -  ADVERTISING  PRINTERS  AND  TYPOGRAPHERS 

page  five 


DISTINCTIVE    TYPE     FACES    OF    TODAY    AND    TOMORROW 


BODONI 


8   Point 

THE  SELECTION  OF  A  TYPE  FACE  IS 
just  as  important  as  the  choice  of  words  when 
conveying  your  messages  to  the  minds  of  the 
readers;  it  portrays  subtle  grace,  and  delicate 
refinement,  or  sturdy,  rugged  stability.  Those 
who  create  business  building  literature  have 


10  Point 

THE  SELECTION  OF  TYPE  FACE 

is  equally  as  important  as  the  choice  of 
words  conveying  your  message  to  the 
mind  of  the  reader;  it  portrays  subtle 
grace,  delicate  refinement,  or  a  sturdy, 
rugged  stability.  Those  who  create  the 

12   Point 

THE  SELECTION  OF  A  TYPE 

face  is  equally  as  important  as  the 
choice  of  words  in  conveying  your 
message  to  the  mind  of  the  reader 
to  whom  it  portrays  subtle  grace  or 
delicate  refinement,  or  perhaps  a 


30   Point 


14  Point 


THE  PROPER  SELECTION  OF  TYPE  IS  JUST 

as  important  as  the  choice  of  words  in  conveying 
your  message  to  the  mind  of  the  reader ;  it  portrays 
subtle  grace  and  delicate  stability.   Those  who  are 


18   Point 


THE  SELECTION  OF  TYPE  IS  AS 
important  as  the  choice  of  words,  in 
conveying  your  message  to  the  minds 


24    Point 


THE  SELECTION  OF  TYPE 
is  just  as  important  as  choice 
of  words  when  conveying  the 


HOW  MANY  TIMES  HAVE  FRIENDS 
and  clients  said  that  they  could  not  have 

36    Point 

WE  ARE  EVER  ON  THE  ALERT 
to  keep  one  step  in  advance  of  the 


42    Point 


SAMPLE  lines  that  are  in  this 


48  Point 


INSISTED  on  having  done 
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DISTINCTIVE    TYPE    FACES    OF    TODAY    AND    TOMORROW 


BODONI  Italic 


8    Point 

THE  PROPER  SELECTION  OF  TYPE  IS 
just  as  important  as  the  choice  of  words  when 
conveying  your  messages  to  the  minds  of  the 
readers;  it  portrays  subtle  grace,  and  delicate 
refinement,  or  sturdy,  rugged  stability.  Those 
who  create  business  building  literature  have 


10    Point 

A  PROPER  SELECTION  OF  TYPE 

is  equally  as  important  as  the  choice  of 
ivords  conveying  your  rtiessage  to  the 
mind  of  the  reader;  it  portrays  subtle 
grace,  delicate  refinement,  or  a  sturdy, 
rugged  stability.  Those  who  create  the 

12    Point 

THE  SELECTION  OF  A  TYPE 
face  is  equally  as  important  as  the 
choice  of  words  in  conveying  your 
message  to  the  mind  of  the  reader 
to  whom  it  portrays  subtle  grace  or 
delicate  refinement,  or  perhaps  a 


3  0    Point 


14    Point 


THE  PROPER  SELECTION  OF  TYPE  IS  JVST 

as  important  as  the  choice  of  words  in  conveying 
your  message  to  the  mind  of  the  reader;  it  portrays 
subtle  grace  and  delicate  stability.   Those  who  are 


18    Point 


THE  SELECTION  OF  TYPE  IS  AS 
important  as  the  choice  of  words  in 
conveying  your  message  to  the  mind 


24    Point 


THE  SELECTION  OF  TYPE 

is  just  as  important  as  choice 
of  words  in  conveying  your 


THE  LAW  OF  NATURE  IS,  THAT  A 

certain  quantity  of  work  is  necessary  for 


36    Point 


READY  TO  TAKE  THE  LEAD 

in  race  for  popularity  that  is  ever 


42   Point 


SAMPLES  for  the  convenience 

NORTHERN  adventure  is 
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DISTINCTIVE    TYPE     FACES     OF    TODAY    AND    TOMORROW 


BODONI  Bold 


8   Point 

THE  SELECTION  OF  A  TYPE  FACE  IS 
just  as  important  as  choice  of  words,  when 
conveying  your  message  to  the  mind  of  the 
reader;  portrays  subtle  grace  and  a  delicate 
refinement,  or  sturdy,  rugged  stability.  He 
who  creates  business  building  literature  is 

10    Point 

THE  SELECTION  OF  TYPE  FACE 
is  just  as  important  as  the  choice  of 
words  in  presenting  your  message  to 
the  mind  of  the  reader;  it  portrays 
subtle  grace  and  delicate  refinement 


THE  SELECTION  OF  A  TYPE 

face  is  as  important  as  a  choice 
of  words  in  conveying  to  your 
reader  your  message ;  it  portrays 

30    Point 


14   Point 

THE  SELECTION  OF  A  TYPE  FACE  IS  JUST 

as  important  as  the  choice  of  words  to  convey 
your  message  to  the  mind  of  the  reader ;  it  can 


18    Point 


THE  SELECTION  OF  TYPE  FACE 

is  just  as  important  as  the  choice  of 
words,  in  conveying  your  message 


24  Point 


THE  SELECTION  OF  TYPE 
face  is  just  as  important  for 


CONDITIONS  of  today  are  considerable 


36    Point 


ILLUSTRATIONS  help  printing 


42   Point 


MAGAZINES  are  of  interest 


48  Point 


DOMESTIC  animals  are 


60  Point 


NUISANCE  when  a 


72    Point 


HURRY  to  men 
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DISTINCTIVE    TYPE     FACES    OF    TODAY    AND    TOMORROW 


BODOm  Bold  Italic 


8   Point 

THE  SELECTION  OF  PROPER  TYPE  IS 

just  as  important  as  choice  of  tvords,  when 
conveying  your  message  to  the  mind  of  the 
reader;  portrays  subtle  grace  ami  a  delicate 
refinement,  or  sturdy,  rugged  stability.  He 
who  creates  business  building  literature  is 
giving  more  attention  to  the  character  and 
design  of  the  lettering  used.  Type  is  said  to 
be  the  voice  of  advertising  in  the  hands  of 
a  master  typographer;  it  helps  you  to  tell 

10   Point 

THE  SELECTION  OF  A  PROPER 

type  is  as  important  as  the  choice  of 
words  in  presenting  your  message  to 
the  mind  of  the  reader;  it  portrays 
subtle  grace  and  delicate  refinement 
or  sturdy,  rugged  stability.  He  who 
creates  business  building  literature 
is  giving  more  and  more  attention  to 
the  character  and  design  of  the  letter 
to  be  used.  Type  is  the  tone  of  voice 


12   Point 


THE  SELECTION  OF  PROPER  TYPE  IS  JUST  AS 
important  as  the  choice  of  tvords  in  conveying  your 
message  to  the  mind  of  the  reader;  it  portrays  that 
subtle  grace,  delicate  refinement,  or  sturdy,  rugged 
stability.  Those  who  create  that  business-building 
literature  are  giving  more  and  more  attention  to  the 
character  and  design  of  the  lettering  used.    Type  is 


M   Point 


THE  SELECTION  OF  THE  TYPE  IS  JVST  AS 
important  as  your  choice  of  words  to  convey 
your  message  to  the  mind  of  the  reader ;  it  can 
portray  subtle  grace,  delicate  refinement,  or  a 
sturdy,  rugged  stability.  Those  who  create  the 
business  building  literature  are  giving  to  type 
the  tone  of  voice  in  advertising;  in  the  hands 


18    Point 


THE  SELECTWIS  OF  TYPE  IS  JUST  AS  IMPORTANT  AS 
the  choice  of  words  in  conveying  your  message  to  the  mind 


24    Point 


COmiDERATION  /iV  ADVERTISING  DESIGN 

is  appearance  so  the  reader  can  grasp  at  sight 


30   Point 


LET  US,  AS  TYPOGRAPHERS,  HELP 
you,  not  merely  as  typesetters,  but  as 


36    Point 


LITERARY  people  recognize  in 


42   Point 


POLICY  awaits  the  Decision 
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DISTINCTIVE    TYPE     FACES    OF    TODAY     AND    TOMORROW 


BODONI  Bold  Condensed 


24    Point 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 

as  the  choice  of  words  in  conveying  your  message  to  the 
mind  of  the  reader;  it  portrays  subtle  grace  and  delicate 
refinement,  or  sturdy,  rugged  stability.  Those  who  create 


30    Point 


THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 
as  the  choice  of  words,  conveying  your  message 
to  the  mind  of  the  reader;  it  portrays  subtle 


36    Point 


BUSY  MONTH  BUSINESS  INCREASED 

tremendously  in  manufacturing  goods 
that  are  in  demand  at  this  time  of  year 


48    Point 


BOLDER  LEHERS  FOR  ADS 

this  is  specified  by  advertising 


60  Point 


MILLION  dollars  makes 
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/tajLn  <^ciipt  -e**^  JvaLei/jk  (cursive 


72   Point 


cT^tt^/^  UfteH.^  a^  a  aM 


r 


60    Point 


y  y  iinetai   conthit^tu 


14  Point 

J\.ivuUli  ramole  towards  Ine  i«a 

■18   Point 


J  ill  '*''°'"' 

iivai^ccntenl    ahead 


JnabrLmonial  lies  bind  a 


man 


36    Point 

24  Point 


ecoHtin 


ma  a  lot  wntmet  tyverijone  is  inlerestea  now 


'0    Po""'      '  30    Point 


f^ta^ljedU^  manei^  on  '^anClj  CjOWYlS  aOOYYl  WiYlYierS 


24    Point 

36    Point 


cr-ranX^cyHielij   won  ^         ft  1 1  '      I  I 

>j>ocieuj  news  stirs  Lnterest 

18   Point 

I  L/onAetiuLLu 


48    Point 


umanian  folk  aancincj 

epresenlalive  from  larcje  firms 
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DISTINCTIVE    TYPE     FACES     OF    TODAY    AND    TOMORROW 


ROCKWELL  Medium  with  Italic 


8    Point   with    Italic 

THE  SELECTION  OF  A  TYPE  FACE  IS  AS 
important  as  the  choice  of  words  when  you 
are  conveying  a  message  to  the  mind  of  the 
reader ;  it  protrays  subtle  grace  and  a  delicate 
refinement  or  sturdy,  rugged  stability.  He  who 
creates  business  building  literature  is  giving 
more  attention  to  the  character  and  design  of 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  in  conve 
ying  your  message  to  the  mind  of  the  read 
it  portrays  subtle  grace  and  refinement,  or 


10    Point   with    Italic 

THE  SELECTION  OF  A  TYPE  FACE 
is  just  as  important  as  the  choice  of 
words,  in  presenting  your  message 
to  the  mind  of  the  reader ;  it  portrays 
subtle  grace  and  a  delicate  refine 
ment,  or  sturdy,  rugged  stability.  He 

THE  SELECTION  OF  TYPE  IS 
just  as  important  as  the  choice  of 
words,  conveying  your  message 
to  the  mind  of  the  reader;  it  port 

18    Point 


1 2    Point   with    Italic 


THE  PROPER  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  in  conveying  your 
message  to  the  mind  of  the  reader ;  it  portrays  subtle 
grace  and  delicate  refinement,  or  a  rugged  stability 
Those  who  create  business  building  literature  are  a 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 
as  the  choice  of  words,  conveying  your  message 
to  the  mind  of  the  reader;  portrays  subtle  grace 

14    Point   with    Italic 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  convey 
your  message  to  the  minds  of  the  readers 
it  portrays  subtle  grace  and  refinement,  or 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  conve 
ying  your  message  to  mind  of  the  reader 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words  in  conveying  your  message  to 
the  mind  of  the  reader;  portrays  subtle  grace  and  with 


24    Point 


MOST  INVENTORS  NEED  PROMOTION 
capital,  there  are  millions  of  useful  ideas  the 
minds  of  men  which  may  never  be  located 


30   Point 


CIRCULATION  OF  PUBLICATION 
is  increasing  volume  of  advertisings 


36   Point 


SCIENTISTS  CONTINUE  IN 

their  search  after  centuries  of 
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DISTINCTIVE    TYPE     FACES     OF    TODAY    AND    TOMORROW 


ROCKWELL  Medium  Condensed 


12    Point 


THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  choice  of  words  in  conveying 
gour  messages  to  the  minds  of  the  readers 
it  portrags  subtle  grace  and  delicate  lines 
or  sturdy,  rugged  stability.  Those  who  are 
creating  business  building  literature  are 
giving  more  and  more  attention  to  the  style 


14   Point 


THE  SELECTION  OF  TYPE  IS  lUST 
as  important  as  the  choice  of  words 
when  conveying  your  message  to  the 
mind  of  the  reader ;  it  portrays  subtle 
grace  and  delicate  lines,  or  rugged 
stability.  Those  who  create  business 


18    Point 


THE  SELECTION  OF  TYPE  IS 
as  important  as  the  choice  of 
words  when  conveying  pur 
message  to  the  mind  of  the 


A  B  C  D  E  F  G  H  I  J 
K  L  M  N  0  P  Q  R  S  T 
U  V  W  X  Y  Z  &  $  1  2 
3  4  5  6  7  8  9  0  a  h  c 
defghijklmno 
pgrstuvwxgz 


\  / 


24   Point 


TALL,  SLENDER  AND  GRACEFUL  IS 
this  headline  type,  modern  in  every 


30    Point 


BEAUTIFUL  FORMS  CREATED 
by  experts  take  time,  patience 

36    Point 

FLOOD  THREAT  CAUSES 

fear  among  thousands  and 


48    Point 


BOASTING  IS  BAD 

when  you  falter  and 


60    Point 


THE  LAWS  OF 

nature  are  sure 


72   Point 


PEP  business 
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DISTINCTIVE    TYPE     FACES    OF    TODAY     AND    TOMORROW 


ROCKWELL  Bold 


8  Poine 

THE  SELECTION  OF  A  TYPE  FACE  IS 
just  as  important  as  the  choice  o£  words 
in  conveying  your  message  to  the  mind 
of  the  reader;  it  portrays  subtle  grace 
and  a  delicate  refinement  or  sturdy  and 
rugged  stability.  He  who  creates  business 

10   Point 

THE  PROPER  SELECTION  OF 
a  type  face  is  just  as  important 
as  the  choice  of  words,  when  con 
veying  your  message  to  the  mind 
of  the  reader;  it  portrays  subtle 

12    Point 

THE  SELECTION  OF  TYPE 
is  just  as  iraportant  as  the 
choice  of  words  in  conveyin 
your  message  to  the  minds 
of  the  readers ;  it  portrays  a 


30    Point 


14   Point 


THE  SELECTION  OF  TYPE  IS  AS 
important  as  the  choice  of  words  con 
veying  your  message  to  the  minds  of 
the  readers;  it  portrays  subtle  grace 


18    Point 


THE  PROPER  SELECTION 
of  type  is  just  as  important  as 
the  choice  of  words  in  answer 


24    Point 


THE  SELECTION  OF 

type  is  as  important  as 


DESIGNS  of  numerous  coloring 


36    Point 


STRONG  type  faces  used 


48    Point 


COLD  north  winds 


60   Point 


BETTER  built 


72   Point 


HOME  made 
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DISTINCTIVE    TYPE     FACES     OF    TODAY     AND    TOMORROW 


ROCKWELL  Bold  Italic 


8   Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  o/  words  convey 
your  message  to  the  minds  of  the  readers 
portrays  subtle  grace  and  refinement,  or 
sturdy,  rugged  stability.  Those  who  create 
business  building  literature  are  giving  a 
lot  more  attention  to  the  character  and  the 
design  of  lettering  used.   Type  is  the  tone 

10    Point 

THE  SELECTION  OF  TYPE  IS 
just  as  important  as  the  choice  of 
words,  conveying  your  message 
to  the  minds  of  the  readers;  port 
rays  subtle  grace  and  refinement 
or  a  rugged  stability.  Those  who 
create  business  building  are  not 


12    Point 


THE  PROPER  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words,  conveying 
your  message  to  the  minds  of  the  readers;  port 
rays  subtle  grace  and  delicate  refinement,  or  a 
rugged  stability.  For  those  who  create  business 
building  literature  are  giving  more  attention  to 


14    Point 


THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words  in 
conveying  your  message  to  the  mind  of 
the  reader;  it  portrays  subtle  grace  and 
delicate  refinement,  or  rugged  stability 


THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 
as  the  choice  of  words  in  conveying  your  message  to 
the  mind  of  the  reader;  it  portrays  subtle  grace  and 
dehcate  refinement,  or  a  rugged  stability.    Those  in 


24    Point 


WITH  COSTLY  SPACE  AND  COSTLY 

art  work  it  is  good  judgment  to  use  the 
finest  hand  composition  to  attract  more 


30    Point 


INTERESTING  TO  NOTICE 

that  numerous  ideas  which  have 
been  buried  in  the  oblivion  past 


36    Point 


ITS  MORE  DISTINCTIVE 

printing  that  is  required  a 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


ROCKWELL  Extra  Bold 

14    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT  AS 
the  choice  of  words  in  conveying  your  message  to  the  mind 
of  the  reader ;  it  portrays  subtle  grace  and  refinement,  or  a 
rugged,  sturdy  stability.  Those  who  create  business  building 


THE  SELECTION  OF  TYPE  IS  IMPORTANT  AS 
the  choice  of  words  in  conveying  your  message 
to  the  mind  of  the  reader;  portrays  subtle  grace 

24    Point 

THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words 


30    Point 


THE  PRESENT  DECADE  HAS 
vritnessed  more  advancement 


36    Point 


STUDY  OF  TYPE  FACE 
very  interesting  to  artist 


48    Point 


MODERN  printing 


60   Point 


SMART  homes 
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DISTINCTIVE    TYPE     FACES    OF    TODAY    AND    TOMORROW 


ROCKWELL  Extra  Bold  Condensed 

14    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT  AS  THE  CHOICE  OF  WORDS 
in  conveying  your  message  to  the  mind  of  the  reader;  it  portrays  snbtle  grace  and 
delicate  refinement,  or  sturdy,  rugged  stability.  Those  who  create  business  building 


18    Point 


THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT  AS  THE  CHOICE 

of  words  in  conveying  your  message  to  the  mind  of  the  reader;  it 
portrays  subtle  grace  and  delicate  refinement,  or  a  rugged  stability 


24    Point 


THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT  AS 
the  choice  of  words  conveying  youi  message  to  the 


30    Point 


PRODUCE  EXCELLENT  TYPOGRAPHY  IN  A 
recently  printed  booklet  displays  a  unique 


36    Point 


PRESENT  decade  has  witnessed  far 


48    Point 


BOWLING  commences  on 


60    Point 


STRONG  nanow  bin 


72   Point 


CONDENSED  bold 
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DISTINCTIVE    TYPE     FACES    OF    TODAY     AND    TOMORROW 


METROPOLIS 


14    Point 


THE  SELECTION  OF  TYPE  IS  AS 

important  as  the  choice  of  iwords  in 
conveying  messages  to  the  minds 
of  the  readers;  it  portrays  a  subtle 
grace  and  delicate  refinement,  or  a 
rugged  stability.     1  hose  ^vho  create 

10    Point 

THE  SELECTIOIM  OF  TYPE 

is  as  important  as  the  choice 
of  fTords  in  con-veying  your 

nnessage  to  the  mind  of  the 
reader:  it  portrays  subtle 
grace    or    a    sturdy    stability 


12    Point 

THE    SELECTIOIMS    OF 

type  are  as  imporf ant  as 
the  choice  of  fiords  in 
con'reying  the  nnessage 
to  the  readier;  portrays 
suhtle  grace  or  delicate 

30    Point 


THE  SELECTIOl^I  OF  TYPE  IS  AS 

imporiant  as  the  choice  of  ^yords 
■n  conyeying  your  message  to  the 
mind  of  the  reader:    it  porlrays  a 


18    Point 


THE  SELECTI01\[S  OF  TYPE 

are  just  as  important  as  the 
choice  of  ^vrords  in  conveying 


24    Point 


THE   SELECTIOI^S   OF 

types  are  as  important 
as   tKe  choice   of  ^^ords 


THROUGH  THE  PRirVTED 

^f^ord  tKou^lits  of  the  ^f^riter 


36   Point 


ARE  COIWEYED  TO 

the  minds  of  rea€l« 


48   Point 


HOCKEY  games 


\ 


60  Point 


IVOTE  the  din 


G.  A.  DAVIS  PRINTING  CO.,  LIMITED  -  ADVERTISING  PRINTERS  AND  TYPOGRAPHERS 

page  eighteen 


DISTINCTIVE    TYPE     FACES    OF    TODAY    AND    TOMORROW 


BASKERVILLE  with  Italic 


8    Point   with    Italic 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  in  conveying 
your  message  to  the  mind  of  the  reader;  it 
portrays  subtle  grace  and  delicate  refinement 
or  sturdy,  rugged  stability.  Those  who  create 
business  building  literature  are  giving  more 
and  more  attention  to  the  character  and  the 

THE  SELECTION  OF  TYPE  IS  JUST  AS 

important  as  the  choice  of  words  in  conveying  your 
message  la  the  mind  of  the  reader;  it  portrays  subtle 
grace    and    delicate    refinement^    or    sturdy^    rugged 


1 0    Point   with    Italic 

THE  SELECTION  OF  TYPE  IS  AS 

important  as  the  choice  of  words  in 
conveying  your  message  to  the  mind 
of  the  reader;  it  portrays  subtle  grace 
and  delicate  refinement  or  sturdy,  rug 
ged  stability.     Those  who  create  the 

THE  SELECTION  OF  TYPE  IS  AS 

important  as  the  choice  of  words  in  the  con 
veying  of  your  message  to  the  mind  of  the 
reader;  it  portrays  subtle  grace  and  delicate 

18  Point 


1 2    Point   with    Italic 


THE  SELECTION  OF  TYPE  IS  IMPORTANT 

as  the  choice  of  words,  in  conveying  your  message  to 
the  mind  of  the  reader;  it  portrays  subtle  grace  and 
delicate  refinement,  or  a  rugged  stabiUty.  Those  who 
create  business  building  literature  are  giving  more  of 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 

as  the  choice  of  words,  in  conveying  your  message  to  the  mind 
of  the  reader;  it  portrays  subtle  grace  and  delicate  refinement 


14   Point 


THE   SELECTION  OF  TYPE   IS  JUST  AS 

important  as  the  choice  of  words,  in  conveying 
your  message  to  the  mind  of  the  reader;  portrays 
subtle  grace  and  delicate  refinement,  or  sturdy 
rugged  stability.  Those  who  create  business 
building  literature  are  giving  more  attention  to 
the  character  and  design  of  lettering  used.  Type 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT  AS 

the  choice  of  words,  in  conveying  your  message  to  the  mind  of  the 
reader;  it  portrays  subtle  grace  and  dehcate  refinement,  or  a  rugged 


24    Point 


ADVERTISEMENTS  MAY  BE  REMARKABLY 

proportioned   and  beautifully  illustrated.     They 
make  good  impressions  at  first  sight,  but  all  the 


30   Point 


PICTURES  SPEAK  OF  UNIVERSAL 

language  and  need  only  to  be  seen  to  be 


36   Po 


SLY  ADVERTISERS  ALWAYS 

follow  the  modern  trend  of  which 
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DISTINCTIVE    TYPE     FACES     OF    TODAY     AND     TOMORROW 


BOOKMAN  with  Italic 


6    Point   with    Italic 

THE  SELECTION  OF  TYPE  FACES  IS  JUST  AS 
important  as  choice  of  words  in  conveying  your  mes 
sage  to  the  mind  of  the  reader;  portrays  subtle  grace 
and  dehcate  refinements  or  a  sturdy,  rugged  stability 
Those  who  create  business  building  literature  are  giv 
ing  more  and  more  attention  to  the  character  and  the 

THE  SELECTION  OF  TYPE  FACES  7S  JVST  AS 
important  as  choice  of  words  in  conveying  your  mes 
sage  to  the  mind  of  the  reader;  portrays  subtle  grace 
and  delicate  refinements  or  a  sturdy,  rugged  stability 


8    Point    with    Italic 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  choice  of  words,  in  conveying  to 
the  mind  of  the  reader  your  message;  portrays 
subtle  grace  and  delicate  refinements,  or  that 
sturdy,  rugged  stability.   Those  who  are  creat 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  choice  of  words,  in  conveying  to 
the  mind  of  the  reader  your  message;  portrays 
subtle  grace  and  delicate  refinements,  or  that 

10    Point    with    Italic 

SELECTING  TYPE  FACES  IS  AS 
important  as  a  choice  of  words,  when 
conveying  your  message  to  the  mind  of 
the  reader;  portrays  a  subtle  grace  and 

SELECTING  TYPE  FACES  IS  AS 
important  as  a  choice  of  words,  when 
conveying  your  message  to  the  mind  of 


TYPE  FACE  IS  JUST 

of  words  to  convey  your 

reader;  it  portrays  subtle 

or  that  Sturdy,  rugged 

TYPE  FACE  IS  JUST 
of  words  to  convey  your 
reader;  it  portrays  subtle 


1 2    Point   with    Italic 

THE  SELECTION  OF  A 

as  important  as  the  choice 
message  to  the  mind  of  the 
grace,  delicate  refinements 

THE  SELECTION  OF  A 
as  important  as  the  choice 
message  to  the  mind  of  the 

1 4    Point   with    Italic 

THE  SELECTION  OF  A  TYPE  FACE 
is  just  as  important  as  the  choice  of  words 
conveying  your  message  to  the  mind  of  the 

THE  SELECTION  OF  A  TYPE  FACE 
is  just  as  important  as  the  choice  of  words 

18   Point 

THE  SELECTION  OF  TYPE 
is  just  as  important  as  the  choice 
of  words,  in  conveying  the  idea  to 


THE  WIND  is  one  of  the  chief  factors 

30   Point 

READABLE  and  outstanding  this 


36   Po 


ENGLAND  stands  firm  on 


48   Point 


NOBLEMEN  are  the 


60   Point 


GOOD  printing  is 
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DISTINCTIVE    TYPE     FACES     OF    TODAY    AND    TOMORROW 


FRANKLIN  Bold  Condensed 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT  AS 


8    Point  14    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words  in  conveying  your  message 

rnd';eSVr;ft.TnSrrr"y!^^^^^^^^^^^  ^^^  chojce  of  words  JH  convcying  your  message  to  the 

Those  who  create  business  building  literature  are  mind  of  thc  reader;  Dortrays  suotle  grace  and  delic 

giving  more  attention  to  the  character  and  design  ^^^  refinement,  Or  sturdy,  rugged  Stability.  Those  who 

10    Point 

THE  SELECTION  OF  TYPE  IS  IMPORTANT  "  ''°"' 

'Ztl'!'tVJ:Z^ll\ZlS^^^  THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 

message  to  the  mind  of  the  reader;  port  ■  ■         ■     •          r            ■ 

rays  subtle  grace  and  delicate  refinement  aS  tlie  ChOICe  Of  WOrdS,  COnVeVlllg  VOUr  HICSS 

or  a  rugged  stability.   Those  who  create  ^     x     xu         •    j      x  xu             j         -l        .j. 

business  building  literature  are  giving  as  agC  10  1116  mind  OT  106  rCadCr;  it  pOllrayS 


24    Po 


THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words,  in 


convein     our  nessa  e  to  the  mind  of  J"^    SELECTION    OF    TYPE    IS    JUST 

the"SrrporraTs^f ubt'ie  g^ra7^^  iitiportaiit  ds  tliB  clioice  of  words 

delicate  refinement,  or  sturdy,  rugged  ■       ^^-,„^.,-    -,   .,-»..«    ,—^^^^^^   i.^   AU^ 

stability.  Those  who  create  business  111  conveyiiig  your  iiiessage  10  the 


30    Point 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words,  conveying  your  message 


36    Point 


ADVANCEMENT  in  printshop  is  good  type 


42   Point 


MAGAZINE  and  newspaper  readers 


48   Point 


ADVERTISING  display  attracts 


60   Point 


CONFEDERATION  stores 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


GARAMOND  Light 


6  Point 

SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  choice  of  words  in  conveying  your  message  to  the  mind 
of  the  reader;  it  portrays  subtle  grace  and  delicate  refine 
ment,  or  sturdy,  rugged  stability.  And  those  who  create 
business  building  literature  are  giving  more  and  more 
attention  to  the  character  and  design  of  the  lettering  used. 
Type  is  the  tone  of  voice  in  advertising;  in  the  hands  of 


8   Point 

THE  SELECTION  OF  TYPE  IS  EQUALLY 
as  important  as  the  choice  of  words  in  conveying 
your  message  to  the  mind  of  the  reader;  it  shows 
subtle  grace  and  delicate  refinement  or  a  sturdy 
and  rugged  stability.  Those  who  create  business 

10    Point 

THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  your  choice  of  words  in 
conveying  your  message  to  the  mind  of 
the  reader;  it  portrays  subtle  grace  and  a 
delicate  refinement  or  sturdy  and  rugged 


18    Point 


12    Point 


THE  SELECTION  OF  TYPE  IS  IMPORTANT  AS  THE 

choice  of  words  in  conveying  your  message  to  the  mind  of  the 
reader;  it  portrays  subtle  grace  and  delicate  refinement,  or 
sturdy,  rugged  stability.  Those  who  create  business  building 
literature  are  giving  more  and  more  attention  to  the  design 
and  character  of  the  lettering  used.  Type  is  the  tone  of  voice 


14    Po 


THE  SELECTION  OF  TYPE  IS  IMPORTANT 

as  the  choice  of  words  in  conveying  your  mes- 
sage to  the  mind  of  the  reader;  it  portrays  subtle 
grace  and  delicate  refinement,  or  sturdy,  rugged 
stability.  Those  who  create  business  building 
literature  are  giving  more  and  more  attention  to 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT  AS 
the  choice  of  words  in  conveying  your  message  to  the  mind  of 
the  reader;  it  portrays  subtle  grace  and  dehcate  refinement,  or  a 
rugged  stabiHty.    Those  who  create  business  building  literatures 


24    Point 


WE  ARE  ALWAYS  ON  THE  ALERT  SO  AS 

to  keep  one  step  in  advance  of  the  latest  ideas  by 
installing  new  type  faces  as  fast  as  they  meet  public 


30    Point 


READY  IS  A  TREMENDOUS  TASK 

and  when  we  finally  get  it  finished  will 


36    Point 


WISE  TO  HAVE  THE  SERIES 
complete  this  common  failing  in 
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GARAMOND  Light  Italic 


6   Point 

SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 

as  choice  ot  words  in  conveying  your  message  to  the  mind 
of  the  reader:  it  portrays  subtle  grace  and  delicate  refine 
ment,  or  sturdy,  rugged  stability.  And  those  who  create 
business  building  literature  are  giving  more  and  more 
attention  to  the  character  and  design  of  the  lettering  used. 
Type  is  the  tone  of  voice  in  advertising:  in  the  hands  of 


8   Point 

THE  SELECTION  OF  TYPE  IS  EQUALLY 

as  important  as  the  choice  of  words  in  conveying 
your  message  to  the  mind  of  the  reader;  it  shows 
subtle  grace  and  delicate  refinement  or  a  sturdy 
and  rugged  stability.   Those  who  create  business 

10    Point 

THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  your  choice  of  words  in 
conveying  your  message  to  the  mind  of 
the  reader;  it  portrays  subtle  grace  and  a 
delicate  refinement  or  sturdy  and  rugged 


12   Point 


THE  SELECTION  OF  TYPE  IS  IMPORTANT  AS  THE 

choice  of  words  in  conveying  your  message  to  the  mind  of  the 
reader;  it  portrays  subtle  grace  and  delicate  refinement,  or 
sturdy,  rugged  stability.  Those  who  create  business  building 
literature  are  giving  more  and  more  attention  to  the  design 
and  character  of  the  lettering  used.  Type  is  the  tone  of  voice 


14    Poin 


THE  SELECTION  OF  TYPE  IS  IMPORTANT 

as  the  choice  of  words  in  conveying  your  message  to  the 
mind  of  the  reader;  it  portrays  subtle  grace  and  deli- 
cate refinement,  or  sturdy,  rugged  stability.  Those 
who  create  business  building  literature  are  giving  more 
and  more  attention  to  the  design  and  character  of  the 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT  AS 

the  choice  of  words  in  conveying  your  message  to  the  mind  of  the  reader 
it  portrays  subtle  grace  and  delicate  refinement,  or  a  rugged  stability 
Those  who  create  business  building  literature  are  giving  more  attention 


24    Point 


IN  THE  GENERATIONS  YET  TO  COME  AS 

this  great  industry  carries  on  and  on  with  the  almost 
innumerable  type  designs  being  introduced  all  the  time 


30    Point 


THE  IMPORTANT  FEATURES  IN 

the  use  of  beveled  furniture  are  the  savings  of 

36    Point 

IN  GOOD  COMPOSING  ROOM 

equipment  there  should  he  cabinets  in 
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DISTINCTIVE    TYPE     FACES    OF    TODAY    AND    TOMORROW 


GARAMOND  Bold 


8   Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  in  conveying 
your  message  to  the  mind  of  the  reader;  it 
portrays  subtle  grace  and  delicate  refinement 
or  sturdy,  rugged  stability.  Those  who  create 
business  building  literature  are  giving  more 

10    Point 

THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words  in 
conveying  your  message  to  the  mind  of 
the  reader;  it  portrays  subtle  grace  and 
stability.  Those  who  create  business 
building  literature  are  giving  more  and 

12    Point 

THE  SELECTION  OF  TYPE  IS 

just  as  important  as  the  choice  of 
words  in  conveying  your  message 
to  the  mind  of  the  reader;  portrays 
subtle  grace  and  delicate  refinement 

30   Point 


14    Point 


THE  SELECTION  OF  TYPE  FACES  IS  JUST  AS 
important  as  the  choice  of  words  in  conveying  your 
message  to  the  mind  of  the  reader;  it  portrays  subtle 
grace  and  delicate  refinement  or  that  sturdy,  rugged 


18    Point 


THE  SELECTION  OF  TYPE  IS  JUST 

as  important  as  the  choice  of  words  in 
conveying  your  message  to  the  minds 


24    Po 


THE  SELECTION  OF  TYPE 

is  as  important  as  the  choice 


ADVERTISING  world  is  quick  to  show 


36    Point 


INDIVIDUAL  savings  are  policies 


42   Point 


SATISFIED  customers  return 


48    Point 


HEALTHY  nourishment 

60   Point 

STRONG  and  sound 


84    Point 


72   Point  .-^  '^^^^^^ 

Corrects  Drums 
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GARAMOND  Bold  Italic 

8   Point  14    Point 

TO  PRODUCE  MAXIMUM  SALES  FROM  TO  SECURE  MAXIMUM  SALES  FROM  YOUR 

your  adverltsmg  copy  you  should  select  dts  ,    ,                                         /         i  i         j             i  •      •          • 

tincthe  type  faces.   Their  chief  function  is  to  adverttSttlg   COpV    VOU  should  SClect  dtStWCttVe  type 

convey  ideas  which  will  cause  readers  to  buy  ,                ^r  i     •         i  •    t   t           ."          •     ^                           •  j                i  '    1 

the  merchandise  offered  in  the  copy.     Many  fuceS.    Then  chtef  jUnCttOft  IS  tO  COHVCy  tdeUS  Whtch 

excellent  sales  messages  lose  effectiveness  and  ^^  ^^^^^  readers  to  buj  merchandise  described  in 


18    Point 


10   Point 

TO  PRODUCE  MAXIMUM  RESULTS  CCrc^^^i-IXT    nC    ^X^ni:     TC      AC 

from  your  advertising  CO [>y  you  should  L  xltL     otLLitLiwl-  lUiS     L/f     L   1  JrtL     lo     /\.0 

select  distinctive  type  faces.   Their  chief 

function  is  to  convey  ideas  which  will 


important  as  the  choice  of  words,  when 

cause  the  reader  to  buy  the  merchandise  QOnVejing  JOUr  meSSageS    tO    the   Ulinds  of 


TO  SECURE  MAXIMUM  SALES      ;V^r,p   ^^^  n^^mKi  nu  ^x^nn 

from  advertising  copy  you  should  jf  tlEj    ^lLLiIILj  L  iC/i\    C/jT     JL    L  rtL 

select  distinctive  type  faces.    Their  ,  ,  11'/' 

chief  function  is  to  convey  thought         1$    US    IMpOVtant  US    thC   ChOtCC   OJ 

30    Point 

HISTORY  repeats  itself  as  the  years  pass 

36    Point 

INTERNAL  injuries  are  weakening 

42   Point 

INJURIOUS  statements  make 

48    Point 

YONDER  river  flows  fast 

60    Point 

SPIRIT  of  the  season 


72    Point 


SPECIAL  kind  to 
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12   Point 

*Tke  rejection,  crj  ti^pe  l&  impantant 
ai  tke  cKolce  o|  Mondtt.,  cortuei^lrKj 
uoun  meiiacjei  to  tke  mind!  cyj  tke 
neaden.;  pantnai^i  4ubt£e  <jn.ace  and! 
dleJlcate  ne|in.em.enti,  on  a  n.ucj<^ed! 
4itu.ncllu  itabltlti^.  Tkoie  utWo  cn.eate 


(Romariu 

1  8   Point 

n'K.e  -ie^ectlon  o|  ti^pe  lA  aii  Impantant  a4 
tke  ckoLce  o^  ixyondix,  In  coiaaei^lrK^  i^oun 
meiiiLaae  to  mirvd  o^  tke  neaden;  pantnai^i 
-Siixbtie  onace  and!  nellnement-i,  on.  i>.tun.dij 


14    Point 


Impantant  a*  ckolce  a^  ivondik 
in  coni>£i^ln.(^  i^oun  naeiiac^eA  to 
tke  mind!  o^  tke  neadlen;  pontnai^A 
AubtJe  <^ace  and!  d!ei?lcate  ne^lne 
ment,  on  itundi^,  nug<jed!  Atabli^iti^ 


24   Point 


Impantant  ab.  tke  ckolce  o^  u^ond!^ 
CQni^ei^lncj  i^oun.  m.£'6L4a(j£'6i  to  tke 


36   Point 


nr^i^  acJi^entl&Lnc^  u^on^cJ  l^  (^ulck  to  4kau^ 


48   Point 


^anmariu  at  tke  peak  kai?Ln.(j 


60   Point 


Stnlklaa  £U£ct4  ^ecunecf 


72   Point 


^od 


end 


^W 


c  tac£4 
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SYLV^H  ^  ©mim 


60   Point 


MOIRE  PL^YS 


42    Point 


^UTOGR^PHEIS 


36   Point 


MODERNISTIC 


18  Poine 


©OSf'LM 


30   Po 


PROBUCTIOHS 


24    Point 


;@iKi©«[ps@@f 


24   Point 


36   Point 


IHCEE^SEB 


f 


(giB-glQlUglL^ 


36   Point 


mm  mmmmmmi 


48   Point 


mm^ 
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IPH®SIPH®I&  —  NEULAND 


54    Point 


WDINHTEI^  WDBII^S 


42   Point 


JLAI^OIE  l&ISirilN€1l¥l 


36    Point 


PISCGlllMIINMIHG  dLDENT 

\ 

30   Point 

ITENP^H^AI^IilNI'irAI 


UNIVERSAL 


2t   Poin"^  24   Point 


PHOTOGRAPHER 


18   Point  30    Point 

iig>nnii  i^is 


CONVERSATION 


42    Point 


WONDERFUL  TRAY 
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DISTINCTIVE     TYPE     FACES     OF    TODAY     AND     TOMORROW 


]wcj^i;%iv 


6   Point 

THE  SEI-ECTIOm  «»E  TYPE  m» 
■uwt  as  imnoriant  «•<»  fh«>  rlioitn 
of  worflK  ««lioii  4  €»ii««»> iii£»  "^oiir 
■n<>S9>«iS<'^  ■<>  lii«^  •■•■■■€■  »l  III*'  ri'u 
dt^r  I  il  noi*lr«i><N»  «»ul»ll«»  £Srai«  €^  or 
»tui-€l>,  riiut!<^<k  wtaabililv.  ■  liofito 
^^■■o  <  r4'«il«'  busino^'^  lil«'i*«ilur<* 
aru  tsiwins  a  lot  morv  alt<>ii(ion 
to  the  character  and  tlie  desittn 


SELECTIOMS  OF  TYPE 
are  just  as  important  as 
the  choice  of  vi'orcis  '«when 
conweyinfit  your  messaates 
to  the  nmincis  of  readers 
portra:ys  subtle  sfrace  or 
sturdy,  rustled  stability 
Those    creatines    business 


10    Point 


12   Point 


is  as  importiint  as  the  choice 
of  ^^ords  in  conve^inst  ^our 
■nessast^s  to  the  minds  off  the 
readers;   it  portrays  subtle 


14    Point 


t^pe  aro  as  importamt  as 
the  clioice  of  swords  for 
eonwe:yins|  ^our  messast^ 
to  the  mlmds  of  readevs 


SELECTMOMS 
of  t^'pes  aire  just  as 
important  as  choice 
of  ^i«'orci9  ^wiien  ^oa 
conwey  messast^s  to 
tiie  minds  of  readers 
portrays  stnrdy  and 

24    Point 


of  t^po  is  as  tinpoi:' 
tant  as  tlio  elioico 


Is  of  st^cat  interest  to  men 


30    Point 


bold  type  stands  out 


36    Point 


Hfli^MY  PEOPLE 
pla^  tilts  marlcet 


42  Point 
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NICOLAS  COCHIN 


6    Point 

THE  SELECTIONS  OF  TYPE  ARE  JUST  AS 

imporlant  as  the  cKoIce  of  woitls  wlien  conveying  your 
messages  to  tlie  minds  of  tlie  readers  ;  it  portrays  subtle 
grace  and  delicate  refinement,  or  sturdy,  rugged  stability 
One  who  creates  business  bnilditig  literature  is  giving 
more  and   more  attention   to   the  character  and  design  ot 


8    Point 

THE  SELECTION  OF  TYPE  15  JU5T 

as  important  a.s  tlie  cnoice  of  words  in  conveying 
your  message  to  tiie  inina  ol  the  reader  ;  it  por 
trays  subtle  grace  ana  delicate  reiinement,  or  a 
sturdy  rugged  stability.    Those  who  are  creating 

10    Point 

THE    SELECTION    OF    TYPE    IS 

just  as  important  as  the  cnoice  of  >voros 
in  conveying  your  message  to  tlie  niina  ol 
the  reader  ;  it  portrays  subtle  grace  and 
delicate  refinement,  or  a  sturdy  rugged 
stability.     Those  who  create  line  business 

24   Point 


12    Point 

THE  SELECTIONS  OF  TYPE  ARE  JUST  AS 

important  as  the  choice  ol  words  iii  conveying  your  message 
to  the  mina  ol  the  reader;  portrays  subtle  grace  ana  delicate 
reiinement,  or  a  sturdy,  rugged  statiuty.       Ihose    -who    create 

14    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 

important  as  tne  cnoice  ol  words  in  conveying  your 
messages  to  tne  minds  ol  tne  readers  ;  portrays  subtle 

18   Point 

THE  SELECTIONS  OF  TYPE 

are  just  as  important  as  cnoice  ol  words 


MILLIONS  OF  PEOPLE  APPRECIATE 

tne  tine  M^ay  tnat  advertisements  are  no\\r  being  snowrn 


36    Point 


DESTRUCTION  AND  RUIN 

lollow^    m    tne    wake    ol    every    nurricane 


48    Point 


xXvJ-^V^tv  cnarming  is  ne 


60    Point 


DANCE  f. 


or  exercise 


72    Point 


J  JV^  \^  1    creations 
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NICOLAS  COCHIN  Lai 


ic 


6    Point 

THE  SELECTIONS  OF  TYPE  ARE  JUST  AS 

important  as  the  choice  of  words  in  convtymg  your  mess 
ages  to  the  mtnas  of  the  readers;  tt  portrays  subtle  grace 
and  delicate  refinement,  or  a  rugged  staoility.  ThoseJ> 
creating  business   building  literature^  areJ>  giving  more^ 

8    Point 

THE  SELECTION  OF  TYPE  IS  JUST 

as  important  as  the  choice  of  words  in  conveying 
your  message  to  the  mind  of  the  reader;  portrays 
subtle  grace  and  delicate    refinement,  or  a  sturdy 

10    Point 

THE  SELECTION   OF   TYPE  IS 

Just  as  important  as  choice  of  words  when 
conveying  your  message  to  the  mma  of  the 
reader;   it  portrays  subtle  grace  and  deli 


18    Point 


12    Point 


THE  SELECTIONS  OF  TYPE  ARE  JUST  AS 

important  as  tne  choice  of  words  m  conveying  your  message  to 
the  mind  of  the  reader;  it  portrays  subtle?  graced,  or  delicate^ 
refinement,  or  a  sturdy  rugged  staoility.  Ijusiness  ouildmg  copy 


14    Point 


THE  SELECTION  OF  TYPE  IS  JUST 

as  important^  as  tneJ  choice  of  words  in  conveying 
your  messaged  to  mind  of  reader;  ito  portrays  slim 
lines,  of  a  sturdy,  rugged  stability.    Those  who  create 


THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 

as  the^  cnoiceJ  of  words  iru  conveying  your^  messages  to  tne^  minds 
of  tneJ  readers;  it^  portrays  suotleJ  graceJ  and  delicate^  refinements 
or^  a  sturdy,  rugged  stability.     InoseJ   who  createJ?  business  building 


24    Point 


IT  IS  INTERESTING  TO  NOTE  THAT 

numerous  ideas  which   haveJ>  oeeru  buriea   iru  theJ>  past^ 
areJ>  now   being  dug  up   and  put  into   useJ>   by  scientist:^ 


36    Point 


SNOW  APPARENTLY  MAY 

oecomeJ^  extinct^  if  the  seasons  continued  to 


48    Point 


FARMERS  WORK 

ram   early  morn   till   latcJ  at 


/ 


7 
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CENTURY  OLD  STYLE  with  Italic 


6  Point  with  Italic   (Solid) 

RUSKIN  SAYS  ALL  WORKS  OF  QUALITY  MUST 
bear  a  price  in  proportion  to  the  skill,  time,  expense 
and  risk  attending  their  invention  and  manufacture 
Those  things  called  dear  are.  when  justly  estimated 
the  cheapest;  they  are  attended  with  much  less  profit 
to  the  artist  than  those  which  everybody  calls  cheap 
Beautiful  creations  and  compositions  are  not  made  by 
chance  nor  can  they  ever  in  any  material  be  made  at 
small  expense.  A  composition  for  cheapness  and  not 
for  excellence  of  workmanship  is  the  most  frequent 
and  certain  cause  of  rapid  decay  and  entire  destruction 
of  arts  and  manufactures.  Wc  say  that  it  is  the  artist 
and  not  the  brush — and  by  the  same  token  it  is  the 

RUSKIN   SAYS    THAT    WORKS    OF    QUALITY 

must  bear  a  price  in  pTOportion  to  the  skill,  time,  expense 
and  risk  attending  their  manufacture.  Those  things  that 
are  called  dear  are,  when  justly  estimated,  the  cheapest 
they  are  attended  with  much  less  profit  to  the  artist  than 


10  Point  with  Italic   (Solid) 

RUSKIN  SAYS  THAT  ALL  WORKS  OF  QUALITY 
must  bear  a  price  in  proportion  to  the  skill,  time,  expense 
and  risk  attending  their  invention  and  manufacture.  Those 
things  called  dear  are,  when  justly  estimated,  the  cheapest 
they  are  attended  with  much  less  profit  to  the  artist  than 
those  which  everybody  calls  cheap.  Beautiful  creations  and 
compositions  are  not  made  by  chance  nor  can  they  ever  in 
any  material  be  made  at  small  expense.    A  composition  for 

RUSKIN  SAYS   THAT  ALL    WORKS   OF  QUALITY 

must  bear  a  price  in  proportion  to  the  skill,  time,  expense  and 
risk  attending  their  invention  and  manufacture.    Those  things 


6  Point  with  Italic   (Leaded) 

RUSKIN  SAYS  ALL  WORKS  OF  QUALITY  MUST 
bear  a  price  in  proiwrtion  to  the  skill,  time,  expense 
and  risk  attending  their  invention  and  manufacture 
Those  things  called  dear  are.  when  justly  estimated 
the  cheapest;  they  are  attended  with  much  less  profit 
to  the  artist  than  those  which  everybody  calls  cheap 
Beautiful  creations  and  compositions  are  not  made  by 
chance  nor  can  they  ever  in  any  material  be  made  at 
small  expense.  A  composition  for  cheapness  and  not 
for  excellence  of  workmanship  is  the  most  frequent 
and  certain  cause  of  rapid  decay  and  entire  destruction 

RUSKIN    SAYS    THAT    WORKS    OF    QUALITY 

must  bear  a  price  in  proportion  to  the  skill,  time,  expense 
and  risk  attending  their  manufacture.  Those  things  that 
are  called  dear  are,  when  justly  estimated,  the  cheapest 
they  are  attended  with  much  less  profit  to  the  artist  than 


8  Point  with  Italic   (Solid) 

RUSKIN  SAYS  THAT  ALL  WORKS  OF 
quality  must  bear  a  price  in  proportion  to  tlie 
skill,  time,  expense  and  risk  attending  their 
invention  and  manufacture.  Those  things 
called  dear  are,  when  justly  estimated,  the 
cheapest;  they  are  attended  with  much  less 
profit  to  the  artist  than  those  which  every 
body  calls  cheap.  Beautiful  creations  and 
compositions  are  not  made  by  chance  nor 
can  they  ever  in  any  material  be  made  at 

RUSKIN  SAYS  THAT  ALL  WORKS  OF 

quality  must  bear  a  price  in  proportion  to  the 
skill,  expense,  time  and  risk  attending  their 
invention  and  manufacture.    Those  things  thai 


8  Point  with  Italic    (Leaded) 

RUSKIN  SAYS  THAT  ALL  WORKS  OF 
quality  must  bear  a  price  in  proportion  to  the 
skill,  time,  expense  and  risk  attending  their 
invention  and  manufacture.  Those  things 
called  dear  are,  when  justly  estimated,  the 
cheapest;  they  are  attended  with  much  less 
profit  to  the  artist  than  those  which  every 
body  calls  cheap.  Beautiful  creations  and 
compositions  are  not  made  by  chance  nor 

RUSKIN  SAYS  THAT  ALL  WORKS  OF 
quality  must  hear  a  price  in  proportion  to  the 
skill,  expense,  time  and  risk  attending  their 
invention  and  manufacture.    Those  things  that 


10  Point  with  Italic   (Leaded) 

RUSKIN  SAYS  THAT  ALL  WORKS  OF  QUALITY 
must  bear  a  price  in  proportion  to  the  skill,  time,  expense 
and  risk  attending  their  invention  and  manufacture.  Those 
things  called  dear  are,  when  justly  estimated,  the  cheapest 
they  are  attended  with  much  less  profit  to  the  artist  than 
those  which  everybody  calls  cheap.  Beautiful  creations  and 
compositions  are  not  made  by  chance  nor  can  they  ever  in 

RUSKIN  SAYS   THAT  ALL    WORKS  OF  QUALITY 

must  bear  a  price  in  proportion  to  the  skill,  time,  expense  and 
risk  attending  their  invention  and  manufacture.    Those  things 

12  Point  with  Italic   (Solid) 

RUSKIN  SAYS  THAT  WORKS  OF  QUALITY 
must  bear  a  price  in  proportion  to  the  skill,  time 
expense  and  risk  attending  their  invention  and 
manufacture.  Those  things  called  dear  are,  when 
justly  estimated,  the  cheapest;  they  are  attended 
with  much  less  profit  to  the  artist  than  those  called 
cheap.     Beautiful  forms  and  compositions  are  not 

RUSKIN  SAYS  THAT  WORKS  OF  QUALITY 

must  bear  a  price  in  proportion  to  the  skill,  expense 
and  risk  attending  their  invention  and  manufacture 

12  Point  with  Italic   (Leaded) 

RUSKIN  SAYS  THAT  WORKS  OF  QUALITY 
must  bear  a  price  in  proportion  to  the  skill,  time 
expense  and  risk  attending  their  invention  and 
manufacture.  Those  things  called  dear  are,  when 
justly  estimated,  the  cheapest;  they  are  attended 
with  much  less  profit  to  the  artist  than  those  called 
cheap.     Beautiful  forms  and  compositions  are  not 

RUSKIN  SAYS  THAT  WORKS  OF  QUALITY 

must  bear  a  price  in  proportion  to  the  skill,  expense 
and  risk  attending  their  invention  and  manufacture 
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DISTINCTIVE    TYPE     FACES     OF    TODAY    AND     TOMORROW 


FUTURA  Extra  Bold  Condensed 


10   Point 

THE  SELECTION  OF  TYPE  IS  JUST  IMPORTANT 
as  the  choice  of  words,  in  conveying  your 
message  to  the  mind  of  the  reader;  portrays 
subtle  grace  and  delicate  refinement,  or  a 
rugged  stability.  Those  who  create  business 
building  literature  ore  giving  more  attention 

12    Point 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 
as  the  choice  of  words,  when  conveying 
your  message  to  the  mind  of  the  reader 
it  can  portray  subtle  grace  and  delicate 

24    Point 


14   Point 

THE  SELECTION  OF  TYPE  FACE  IS  JUST  AS  IMPORTANT  AS 
the  choice  of  words,  when  conveying  your  message  to 
the  minds  of  the  readers;  it  portrays  subtle  grace  and 
delicate  refinement,  or  sturdy,  rugged  stability.   Those 


18   Point 


THE  SELEGION  OF  TYPE  FACE  IS  IMPORTANT 
as  the  choice  of  words,  when  conveying  your 
message  to  the  minds  of  the  readers;  portray 


THE  SELECTION  OF  TYPE  FACE  IS  JUST  AS  IMPORTANT  AS  THE 
choice  of  words,  in  conveying  your  message  to  the  minds  of 

3  0    Point 

MILLIONS  of  people  appreciated  the  fine  ways 


36   Point 


DESTRUQIGN  and  ruin  follow  in  wake 


42  Point 


ILLUSTRATIONS  help  on  printing 


48    Point 


CANCELLATIONS  marks  stay 


60   Point 


HARVESTING  to  better 


72    Point 


MODERN  readable 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


FUTURA  Medium 


8    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words  in  conveying  your  message 
to  the  mind  of  the  reader;  it  portrays  subtle  grace 
and  delicate  refinement  or  sturdy,  rugged  stability 
Those   who  create   business   building   literature   are 

10   Point 

THE  SELECTION  OF  TYPE  IS  IMPORTANT 
as  the  choice  of  words,  when  conveying' 
your  message  to  the  mind  of  the  reader 
it  con  portray  subtle  grace  and  delicate 
refinement,  or  a   rugged  stability.    Those 

12    Point 

THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words 
in  conveying  your  message  to  the 
mind  of  the  reader;  it  can  portray 

30   Point 


14    Point 


THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words,  in  conveying  your  mess 
age  to  the  mind  of  the  reader;  it  portrays  subtle 


18    Point 


THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words,  in 
conveying  your  message  to  the  mind 


24   Point 


THE  SELECTION  OF  TYPE  IS 
OS  important  as  the  choice  of 


THE  LARGE  BUILDING  ACTIVITIES  IN 
cities  absorb  an   imnnense  amount  of 


36  Point 


SLY  ADVERTISERS  ALWAYS 
follow  the  modern  trend  when 


42  Po 


TYPOGRAPHY   INTERESTS 
are  found  in  display  books 


48   Point 


CONVINCE  YOURSELF 

and  see  the  world  over 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


FUTURA  Medium  Italic 


8   Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words  when  conveying  your  message 
to  the  minds  of  the  readers;  it  portrays  subtle  grace 
and  delicate  refinement,  or  sturdy,  rugged  stability 
Those  who  create  business  building  literature  are  sure 
giving  more  attention  to  the  character  and  design  of 
lettering  used.   Type  is  the  tone  of  voice  in  advertising 

10   Point 

THE  SELECTION  OF  TYPE  FACE  IS  JUST 
as  imporfanf  as  fhe  choice  of  words,  in 
conveying  your  messages  to  the  minds  of 
.the  readers;  it  portrays  subtle  grace  and 
delicate  refinement,  or  rugged  stability 
Those  who  created  business  building  are 


THE  SELECTION  OF  TYPE  IS  AS 
important  as  the  choice  of  words,  in 
the  conveying  your  message  to  the 
mind  of  the  reader;  it  portrays  subtle 
grace  and  delicate  tefinement,  sturdy 
fugged  stability.    Those  who  create 


30    Point 


14    Point 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT  AS 
the  choice  of  words,  in  conveying  your  message 
fo  the  mind  of  the  reader;  portrays  subtle  grace 
and  delicate  refinement,  sturdy,  rugged  stability 

18    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words,  in 
conveying  your  messages  to  the  mind 

24    Point 

THE  SELECTION  OF  TYPE  IS 
jusf  as  imporfanf  as  fhe  choice 
of  words,  in  fhe  conveying  your 


REMEMBER  THE  ECONOMICAL  PART 
of  the  printing  industry  is  through  sound 


36   Point 


ADVANCING  AHEAD  IN  THE 

gothic  fype  faces  of  oil  sizes  on 


48    Point 


REPRODUCTION  WITH 

our  new  series  of  modern 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


FUTURA  BOLD 


8    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words  in  conveying  your  message 
to  the  mind  of  the  reader;  it  portrays  subtle  grace 
and  delicate  refinement  or  sturdy,  rugged  stability 
Those  who  creatf'  business  building  literature  are 

10    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  in 
conveying  your  message  to  the  mind 
of  the  reader;  it  portrays  subtle  grace 
and  delicate  refinement,  or  a  rugged 


THE  SELECTION  OF  TYPE  IS  JUST 
important  as  the  choice  of  words 
in  conveying  your  message  to  the 
mind  of  the  reader;  it  portrays  in 

30    Point 


14    Point 


THE  SELECTION  OF  TYPE  FACES  IS  IMPORTANT 
as  the  choice  of  words,  conveying  your  message 
to  the  mind  of  the  reader;  portrays  subtle  grace 


18    Point 


THE  SELECTION  OF  TYPE  IS  JUST 
choice  of  v/ords,  in  conveying  your 
message  to  the  mind  of  the  reader; 


24    Point 


THE  SELECTION  OF  TYPE  IS 
just  important  as  the  choice 


WITH  COSTLY  SPACE  AND  COSTLY 
art  work  it  is  good  judgment  to  use 


36    Point 


BUSINESS  FOR  A  MONTH 
increased  tremendously  ore 


42  Point 


A  PRICE  IN  PROPORTION 
to  the  skill,  time,  expense 


48   Point 


WISE  TO  HAVE  SERIES 
complete  this  common 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


FUTURA  Bold  Italic 


8    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS  IMPORTANT 
as  the  choice  of  words  in  conveying  your  message 
to  the  mind  of  the  reader;  it  portrays  subtle  grace 
and  delicate  refinement^  or  sturdy,  rugged  stability 
Those  who  creofe  business  building  literature  are  giving 
the  utmost  attention  to  the  character  and  design  of  arts 


10    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  c/io/ce  of  words  in  the 
conveying  of  your  message  fo  the  mind 
of  the  reader;  it  portrays  subtle  grace 
and  delicate  refinement,  or  sturdy,  rugged 
stability.   Those  who  create  business  built 

12    Point 

THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words 
in  conveying  your  messages  to  the 
minds  of  the  readers;  portrays  subtle 
grace  and  delicate  refinement,  or 
sturdy,  rugged  stability.   Those  who 


30    Point 


14    Point 


THE  SELECTION  OF  TYPE  IS  JUST  IMPORTANT 
as  the  choice  of  words,  when  conveying  your 
messages  to  the  minds  of  the  readers;  it  portrays 
subtle  grace  and  delicate  refinement,  or  rugged 


18    Point 


THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  of  words 
when  conveying  your  message  to  the 


24    Po 


THE  SELECTION  OF  TYPE  IS 
as  important  as  the  choice  of 
words,  when  conveying  your 


THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words^  in 
conveying  your  message  to  the  mind 


36    Point 


SEE  THAT  YOUR  MOTOR  IS 
in  perfect  condition  for  v\^inter 


48    Point 


CONSIDER  TYPE  FACE 

in  more  modern  letters 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


FUTURA  Extra  Bold 


8    Point 

THE  SELECTION  OF  TYPE  IS  JUST  IMPORTANT 
as  the  choice  of  words,  in  conveying  messages 
to  the  minds  of  the  readers;  portrays  subtle 
and  a  delicate  refinement,  or  sturdy,  rugged 
stability.  Those  who  create  business  building 
literature  are  giving  more  attention  to  design 

10    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  in 
presenting  your  messages  to  the 
minds  of  the  readers;  it  portrays 
subtle  grace,  delicate  refinements 

12    Point 

THE  SELECTION  OF  TYPE  FACE 
is  as  important  as  the  choice 
of  words,  in  conveying  your 
message  to  the  minds  of  the 


30    Point 


14    Point 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT 
as  the  choice  of  words,  in  conveying  your 
messages  to  the  minds  of  the  readers;  for 


18    Point 


THE  SELECTION  OF  TYPE  IS  JUST 
important  as  the  choice  of  words 
in  conveying  your  messages  to 


24    Point 


THE  SELECTION  OF  TYPE 
face  is  just  as  important 


ADVERTISING  and  all  editorial 


3  6    Point 


BEWARE  of  wrong  fonts 


42  Point 


INDUSTRIAL  processes 


48   Point 


HUMIDITY  reduced 


60    Point 


STRONG  grains 


72    Peine 


MORE  books 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


FUTURA  Extra  Bold  Italic 


8    Point 

rwj  seucTioN  or  typi  is  just  as  important 

as  rhe  choice  of  words,  conveying  your  me%sag» 
to  the  mind  of  the  reader;  portrays  subtle  grate 
and  delicate  refinement,  sturdy  stability.  Those 
who  create  business  building  literature  are  giving 
the  utmost  attention  to  the  character  and  design 


10  Point 

THE  SELECTION  OF  TYPE  FACE  IS  JUST 
as  important  as  the  choice  of  words 
in  conveying  your  messages  to  the 
minds  of  the  readers;  portrays  subtle 
grace  and  refinement,  sturdy,  rugged 
stability.   Those  who  create  business 

12    Point 

THE  SELECTION  OF  TYPE  IS  AS 
important  as  f/ie  choice  words 
in  conveying  your  message  to 
the  mind  of  the  reader;  it  port 
rays  subtle  grace  and  delicate 
refinement,^  or  sturdy,  rugged 


30   Point 


14  Point 

THE  SELECTION  Of  TYPE  IS  JUST  IMPORTANT 
as  the  choice  of  words,  in  conveying  your 
message  to  the  mind  of  the  reader;  portrays 
subtle  grace  and  delicate  refmement,  sturdy 

18    Point 

THE  SELECTION  OF  TYPE  FACE  IS 
just  as  important  as  the  choice  of 
v^ords,  v^hen  presenting  readers 

24   Point 

THE  SELECTION  OF  TYPE  IS 
as  important  as  the  choice 
of  ^vordsx  conveying  your 


THE  RESULTS  IN  PERFORMANCE 
literally  ^thout  parallel  in  most 
modern  motoring  and  becoming 


)6    Point 


ZERO  TEMPERATURES  ARE 
the  most  inconvenient  for 


48    Point 


POWERFUL  HANDLE 
which  struck  the  bill 


G.  A.  DAVIS  PRINTING  CO.,  LIMITED  -  ADVERTISING  PRINTERS  AND  TYPOGRAPHERS 

page  forty-seven 


DISTINCTIVE     TYPE     FACES     OF     TODAY    AND     TOMORROW 


m\ 


30    Point 


THE  SELECTION  OF  TYPE  FACE  IS  JUST  AS  IMPORTANT 
as  the  choice  i  words  in  conveying  your  $12«{4^67$90& 


36    Point 


THE  SELECTIOI  OF  TYPE  IS  JUST  IS  IMPORTMT 
as  the  choice  of  words  in  conveying  your  $12^4i6 


48    Point 


mimm  of  toe  is  as  importai 

as  the  ehoice  of  words  in  conveying  IS 


60   Point 


STREAIHUID  calls  for  further 


72    Point 


mm E  and  strongly 

readers 
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DISTINCTIVE     TYPE     FACES     OF     TODAY      AND     TOMORROW 

CARTOON)  LIGHT 

8    Point  10    Point 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT  THE  SELECTION!  Of  TYPE  IS  JUST  AS 

AS  THE  CHOICE  Of  WORDS,  IN  CONVEYING  IMPORTAMT  AS  THE   CHOICE  WORD 

12    Point 

THE  SELECT/CM  OF  TYPE  FACE  (S  JUST  AS  IMPORTAMT  AS  THE 
CHOICE  OF  WORDS,  WHEN!  COMVEYIMG  YOUR  MESSAGES  TO 

14    Point 

THE  SELECTION!  Of  TYPE  IS  JUST  AS  IMPORTAMT  AS 
IM  THE  CHOICE  Of  WORDS,  WHEM  COMVEYIMG  YOUR 

18    Point 

THE  SELECTION!  Of  TYPE  IS  AS  IMPORTANT 

24    Point 

ATTEMTIOM  IS  DRAWIMG  MEAR 


CARTOON  BOLD 

8    Point  10    Point 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT  THE  SELECTION  OF  TYPE  IS  WST 

AS  THE  CHOICE  OF  WORDS.  IN  CONVEYING         AS  IMPORTANT  AS  THE  CHOICES 

12    Point 

THE  SELECTION  OF  TYPE  FACE  IS  WST  AS  IMPORTANT  AS 
IN  THE  CHOICE  OF  WORDS,  IN  CONVEYING  YOUR  MESSAGE 

14    Point 

THE  SELECTIOH  Of  TYPE  IS  /UST  AS  IMPORTANT  AS 
IH  THE  CHOICE  Of  WORDS,  WHEN  CONVEYING  OUR 

18    Point 

AS  THE  CHOICE  OF  WORDS,  CONVEYING 

24    Point 

FOR  MORE  MODERN  DISPLAYS 

30    Point 

DETERMfNATLON  BOOSTS 

36    Point 

MARVELLOUS  EFFECT 
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DISTINCTIVE     TYPE     FACES     OF     TODAY    AND     TOMORROW 


ROCKWELL  Medium  Italic 


8    Point 

THE  SELECTION  OF  TYPE  IS  lUST  AS 
important  as  the  choice  of  words,  when 
conveying  your  message  to  the  mind  of 
the  reader;  it  portrays  subtle  grace  and 
delicate  refinement,  or  a  sturdy,  rugged 
stability.  AH  those  who  create  business 
building  literature  are  giving  a  lot  more 
attention  to  the  character  and  the  design 

10    Point 

THE  SELECTION  OF  TYPE  IS  AS 
important  as  the  choice  of  words 
in  conveying  your  message  to  the 
mind  of  the  reader;  it  can  portray 
subtle  grace  and  refinement,  or  a 
sturdy,  rugged  stability.  All  those 
who  create  business  building  for 


18    Point 


12    Point 


THE  SELECTION  OF  TYPE  FACE  IS  lUST  AS 
important  as  the  choice  of  words,  conveying 
your  message  to  the  mind  of  the  reader;  it  can 
portray  subtle  grace  and  delicate  refinement 
or  sturdy,  rugged  stability.  Those  who  create 
business  building  literature  are  giving  a  lot 


14    Point 


THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words,  when 
conveying  your  message  to  the  mind  of 
the  reader;  it  portrays  subtle  grace  and 
dehcate  refinement,  or  a  sturdy,  rugged 


THE  SELECTION  OF  TYPE  IS  JUST  IMPORTANT 
as  the  choice  of  words,  in  conveying  your  message  to 
the  mind  of  the  reader;  it  can  portray  subtle  grace  and 
refinement^  or  sturdy,  rugged  stability.  For  those  who 


24    Point 


THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words  or  when 
conveying  your  message  to  the  mind  of  the 


30    Point 


MODERN  HIGHWA  YS  MAKE  IT 

possible  for  improvements  in  cities 
and  towns  throughout  the  province 


36    Point 


SAFEGUARD  YOUR  HOME 
with  fire  insurance  for  better 
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DISTINCTIVE     TYPE     FACES     OF     TODAY     AND     TOMORROW 


ROCKWELL  Extra  Bold  Italic 


6    Point 

THE  SELECTION  OF  TYPE  IS  AS  IMPOHTAMT 
**  ihB  cAoice  o/  meordm,  mrhen  convmyiaff  your 
Mn^MMmff^  to  f Ae  iitincf  o/  f Ae  fader;  it  portrmym 
snA/ie  STACK  and  deiicate  relinmmcnt,  or  sturdy 
ruffffod  stability.  Tlioso  wiio  create  husiaOMM 
building  literature  are  giving  more  attention 
to  tbe  ebarmcter  and  design  ol  ibe  lettering  use 


8    Point 

THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  ot  mrords,  in 
conveying  your  message  to  the  mind 
ot  the  reader;  it  portrays  subtle  grace 
and  refinement,  or  a  rugged  stability 
Those  who  create  business  building 

10   Point 

TBE  SELECTION  OF  TYPE  IS 
just  as  impoTtant  as  the  choice 
ot  vrordSf  ivhen  convoying  your 
mossaffos  to  the  minds  of  the 
readers/  portrays  subtle  grace 
and  refinement,  or  firm,  rugged 

24   Point 


\Z    Po 


THE  SELECTION  OF  TYPE  FACE  IS  JUST 
important  as  the  choice  of  vtrords,  vtrhen 
conveying  your  messages  to  the  minds  oi 
the  readersf  it  portrays  subtle  grace  and 


14    Po 


THE  SELECTION  OF  TYPE  IS  AS 
important  as  the  choice  oi  virords 
in  conveying  your  messaffe  to  the 
mind  o£  the  reader/  in  conveying 


18    Point 


THE  SELECTION  OF  TYPE 
face  IS  Just  as  important  as 
the  choice  oi  w^ords,  when 


THE  SELECTION  OF  TYPE  IS  JUST 
as  important  as  the  choice  oi  vtrords 


30    Point 


WINTER  SPORTS  ARE  WELL 
appreciated  wrhen  the  sjiovir 


36    Point 


ACCOUNT  NOTES  ARE 

from  tacts  collected  but 


48    Point 


THE  VALUABLE 
pictures  sold  ior 
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DISTINCTIVE     TYPE     FACES     OF 


ROCKWELL  Extra  Bold 


6    Point 

THE  SELECTION  OF  TYPE  FACE  IS  lUST  AS 
impovtant  as  the  choice  of  ivords,  in  conveying 
your  message  to  the  mind  of  the  reader;  portrays 
subtle  grace  and  delicate  refinement,  or  sturdy 
rugged  stability.  Those  ivho  create  the  business 
building  literature  are  giving  more  attention  to 
the  character  and  design  of  the  lettering  used 
Type  is  the  tone  of  voice  in  advertising  in  the 


THE  SELECTION  OF  TYPE  IS  JUST  AS 
important  as  the  choice  of  words,  when 
conveying  your  message  to  mind  of  the 
render;  it  portroys  subtle  grace,  delicate 
refinement  or  sturdy,  rugged  stability 
And  those  who  create  business  building 
literature  are  giving  more  attention  to 
the  character  and  design  of  the  lettering 


10    Point 

THE  SELECTION  OF  TYPE  IS  AS  IMPORTANT  AS 
the  choice  of  words,  in  conveying  you'  message  to 
the  mind  of  the  reader;  it  portrays  subtle  groce  and 
delicate  refinement,  or  a  sturdy  stability.  Those  who 
create  business  building  literature  are  giving  more 
and  more  attention  to  the  character  and  design  of  the 

12   Point 

THE  SELECTION  OF  TYPE  FACE  IS  JUST 
as  important  as  the  choice  of  words,  when 
conveying  your  message  to  the  mind  of  the 
reader;  it  portrays  subtle  grace  and  delicate 
refinement,  or  a  sturdy  stability.  Those  who 
create  business  building  literature  are  giving 


See  page  16  £or  larger  sizes 
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Si;PPi£M£NTARy   INDEX 
TO   NEW  TYPE   FACES 


CARTOON  LIGHT 


ABCDEFGHUKLMNOPQRST 
UVWXYZ. /:;!?( I  234567890 


CARTOON  BOLD 
Pa^e  49 


ABCDEFGHIJKLMNOPQRST 
UVWXyz..':;»?(l234567890 


FUTURA    MEDIUM 
Paie  42 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghiiklmnopqrs 
tuvwxyz.,-'':;!?(1234567890 


FUTURA    MEDIUM 

ITALIC 

Page  43 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcclefghiiklmnopqrs 
fuvwxyz.,-':;!?(1234567890 
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FVTVRA  BOLD  ABCDEFGHIJKLMNOPQRSTUV 

Page  44 

WXYZ&$abcdefghijklmnopqrs 
tuvwxyz., -'':;!?(!  234567890 


FUTVRA  BOLD  ITALIC 
Page  45 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghijklmnopqrs 
tuvwxyz.,'":;!?(1234567890 


rUTURA  EXTRA  BOLD 
Page  46 


FUTVRA  EXTRA  BOLD 

ITALIC 

Pag^47 


FUTURA  EXTRA  BOLD 

CONDENSED 

Page  41 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghijklmnopqrs 
tuvwxyz.,-":;!?(1234567890 


ABCDEFGHlJKLIANOPQkSTUy 
WXYZ&Sabcdefghijklmnopqrs 
tuvysf  xyz.,-"  :;!?(1  2  34567  89  0 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghijklmnopqrs 
tuvwxyz.,-'':;!?(1234567890 


FVTVRA  DISPLAY      nBCDEFGHIJKLmnOPQRSTUU 

UIKVZ&SabcdBfghijklmnopqrs 
tuuuiKVZ.,-':;!?(1234567890 
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KAVFMA^r^  BOLD      /J  ^  Q  ^  ^^Q<M9gK£M^0P2llS^^(V 
tuiAiu^t^f.,-^':;!?fa34567S90 


ONYX 
Page  48 


mmmmmmnmyiww 

abcdefgliijklninopiirstnvwxyz./':;!?12^ 


.ocK^E.L MEn,uM  ABCDEFGHIJKLMNOPQRSTUV 

^^^^^^  WXYZ&$  abode  fghijklm  nop  qrs 

tuvwxyz.,-'':;!?(123  45  6  78  9  0 


ROCKWELL  BOLD 

OPEN 

Page  52 


no^cKWELL  EXTRA    ABCDEFGHIJKLMNOPQRSTUV 

pages2  WXYZ&$abcdefghijklmnopqr 

stuvwxyz.,-^^:;!?(1234S67890 


BofoTSLc"'"'    ABCDEFGHIJKLMNOPQRSTU 

VWXYZ&$abcdeighijklmnop 
qrstuvvirxyz.,''^^:/!?(1234S67 
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.ZCO..S  cocH..      ABCDEFGHIJKLMNOPQRST 

UVWXYZ&$atcJefskijklmnopq 
rstuvwxyz.,-":;!?(l234567890 


NICOLAS  COCHIN 

ITALIC 

Page  37 


ABCDEFGHIJKLMNOPQRST 

UVWXYZ&$ah'cdefgkijklmnopq 
rstuvwxyz.,^'':;!?(l234S67890 


NUBIAN 
Page  35 


ORPLID 

Page  33 
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PHOSPHOR 

Page  34 
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RALEIGH  CURSIVE 
Page  1 1 
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ojLL^BOLn  jTAuc     ABCDEFGHIJKLMNOPQRSTU 

VWXYZ&Sabcdefghijklmnopqr 
stuvwxyz,,'*' :;!?(!  234567890 


^"2^"" "°'°     ABCDEFGHIJKLMNOPQRSTUV 

WXYZ&$abcdefghijklmnopqrs 
tuvwxyz.5-<':;t?(l234567890 


GILL  BOLD 
CONDENSED 
Page  21 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghijklmnopqr 
stuvwxyz.,-*';;?!(  I  234567890 


GLORIA 

Page  5 


METROPOLIS  ABCDEFGHIJKLM]%IOPQRSTUy 

^^Xlf  Z&.$al>  cdef^KijIcl  mn  o  p  qr 
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ROCKWELL 
EXTRA  BOLD 
CONDENSED 
Page  17 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghijklmnopqr 
stuvwxyz. ,-'':;!  7(12345678  90 


ROMANY 
Page  32 


4tui>u>xi^^. ,-'':;!?(!   234567890 


SIGNAL 
Page  5 


SYLVAN 
Page  33 
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TRAFTON  SCRIPT 
Page  11 


Un^HJ  X    IrJ   6^   $ul,   c   d  el  y    /    /  J     k    I  .n   n    .  ;,    ^    r 
j^tuvwx,jj.,-'"":;!?(   123    43   67890 


On  the  following  pages,  we  present  "Distinctive  Type  Faces 
of  Today  and  Tomorrow",  in  series  of  those  sizes  in  most  de- 
mand. As  new  series  are  added  from  time  to  time,  we  will  issue 
supplementary  pamphlets  of  same  to  be  included  in  this  file. 
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ROCKWELL  MEDIUM 
Page  12 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ(&$abcdefghijklmnopqrs 
tuvwxyz.,-":;!?(1234567890 


ROCKWELL  MEDIUM 

ITALIC 

Page  12 


ABCDEFGHIJKLMNOPQRSTU 
VWXYZ&$abcdefghijklmnopq 
rstuvwxYz.,-'':;!?(123456  7  890 


ROCKWELL  MEDIUM 

CONDENSED 

Page  13 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghijklmnopqr 
s  t  u  V  w  X  y  z  .,-'':;!?  1  2  3  4  5  6  7  8  9  0 


ROCKWELL  BOLD 
Page  14 


ABODE  FGHIJKLMNOPORSTU 
VWXYZ&Sabcdefghijklmnopqr 
stuvwxyz.,-":;!?(  12345  6  7890 


ROCKWELL  BOLD 

ITALIC 

Page  15 


ABCDEFGHIJKLMNOPQRSTU 
VWXYZ&$abcdefghijklninopqr 
stuvwKyz.,-":;!?{12  34  5  6789  0 


ROCKWELL 
EXTRA  BOLD 
Page  16 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghiiklmnopqr 
stuvwxyz.,-^^:;!?  (12  345  67890 
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BASKERVILLE 
Page  19 


ABCDEFGHIJKLM  NOPQ^RSTU  V 

WXYZ&Sabcdefghijklmnopqrs 
tuvwxyz.,-'':;!?(1234567890 


BASKERVILLE  ITALIC  ABCDEFGHrjKLMNOPQRSTU 

Page  19  ^  ^ 

V    WXYZ&$abcdeJghijklmnopqrs 


t    u    V    w    X  y    z 


':;!?{    1   2    3   4   5   6   7    8   9   0 


BODONI 
Page  6 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&Sabcdefghijklmnopqrs 
tuvwxyz.,-'':;!?(1234567890 


BODONI  ITALIC 
Page? 


ABCDEFGHIJKLMNOPQRSTUV 

W  X  YZ$&ahcdefghijklmnopqrs 
tuvwxyz.,-^':;!?(1234567890 


BODONI  BOLD 
Page  8 


ABCDEFGHIJKLMNOPQRSTU 

VWXYZ&labcdefgliijklmnopqrs 
tuvwxyz.,-:;''!?(1234567890 


BODONI  BOLD  ITALIC  ABCDEFGHIJKLMNOPQRSTUV 

Page  9  _  _  _  «  *- 

WXYZ&^  .      -  ^  ^ 


t  u  V  w  X  y  z 


abcdefghijklmnopqrs 
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BODONl  BOLD 
CONDENSED 
Page  10 


ABCDEFGHIJKLMNOPQRSTlIVWXYZ&$ 
abcdefghijklmnopqrstuvwxyz.,-":;!?1234 


BOOKMAN 
Page  20 


\ 


ABCDEFGHIJKLMNOPQRSTUV 

WXYZ&$abcdefghijklmnopqrs 
tuvwxyz.,-":;!?(123456789  0 


BOOKMAN  ITALIC        ABCDEFGHIJKLMNOPQRST 

Page  20  ^  i^ 

UVWXYZ&'$abcdefghijklmnop 
qrstuvwxyz.  ,:;!?(!   234567890 


CENTURY  OLD  STYLE  ABCDEFGHIJKLMNOPQRST 

Page  38 

UVWXYZ&$abcdefghijklmnopq 
rstuvwxyz.,-''    :;!?(1234567890 


CENTURY  OLD  STYLE  ABCDEFGHIJKLMNOPQRST 

ITALIC  '' 


Page  38 


U    V    W   X    Y   Z   &    $    abcdejghijklmnopq 
rstuvwxyz.,-:;!?''   {1234567890 


coRviNus  LIGHT  ABCDEFGHIIKLMNOPORSTU 
V  W  X  Y  Z  &  $  a  b  c  d  e  f  u  h  i  j  k  1  111  n  0  p  (1  r 
s  t  u  Y  w  X  y  z .,-'"":;!?( 1  2  5  4  5  6  7  8  9  0 
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OARAMOND  uoHT     ABCDEFGHIJKLMNOPQRST 

p^^e29  UVWXYZ&Sabcdefghijklmnopq 

rstuvwxy':^..-'\';!l{lll,4567890 


GARAMOND  BOLD 
Page  30 


ABCDEFGHIJKLMNOPQRSTU 

VWXYZ&$abcdefghijklmnopqr 
stuvwxy2.,-*':;!?(1234367890 


OARAMOND  BOLD      ABCDEFGHIJKLMNOPQRSTU 

p^i^3i  VWXYZ&$abcdefghijklmnopqr 

stuvwxyz.  ,-'':;  I  F(1254567890 


GILL  MEDIUM 
Page  22 


ABCDEFGHIJKLMNOPQRSTUV 
WXYZ&$abcdefghijklmnopqr 
stuvwxyz. ,-*':;!?  (1234567890 


Pat'^r^"'"'''  ^^^"^  ABCDEFGHIJKLMNOPQRSTUV 

WXYZSc$abcdefghijklmnopqr 
stuywxyz.,-'':;!?(l234567890 


GILL  BOLD 

Page  24 


ABCDEFGHIJKLMNOPQRSTU 
VWXYZ&$abcdefghijklmnopqrs 
tuvwxyz.,-*':;!?(1234567890 
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CORVINUS  LIGHT 

ITALIC 

Pagel 


A  B  C  JJ  E  F  K  H  I  J  K  L  M  N  0  P  fj  R  S'  T  U 
V  W  X  Y  Z  lS^S  ci  h  c  d  e  I'  0  h  i  j  h  I  m  n  a  p  q  /■ 

s  t  uvwxyz  .  ,-'  ''  ''  :  ;rn  I  2  7d4  567H9  0 


co.vi.vs  MEuivM  A  B  C  n  E  F  G  H  I  I  K  L  M  N  n  P  Q  R  S  T  U  V 
W  X  Y  Z  e^-  $  ci  b  c  d  e  f  15  h  i  j  k  I  m  n  n  p  q  r 
s  t  u  V  w  X  y  z  .,'"':;!?( 1  2  5  4  5  6  7  »  9  0 


CORVI^VS  UEUIVM       ^    ,j    y    /J    E    f    G    H    /    J    K    L    /Vl    i\    fi    P    U    W     S     T   W 

y  W  X  y  Z  <^-  S  a  b  r  d  e  f  rt  fi  i  i  /i  i  ,11  „  «  p  q  ,. 
s  t  u  vvr  X  y  z  . ,    '  ^  \. ; !  ?  ( 1  2  5  4  5  6  7  8  9  (i 


CORVINUS  BOLD 

Page  4 


ABCUEFCHUKLMIVIOPURSTUV 
W\YZ&$abcdefghijklmnopqrs 
tuvwxyz.,-^'"':;!?[1254567890 


FRANKLIN  GOTHIC 
EXTRA  CONDENSED 
Page  27 


ABCDEFGHIJKLMNOPQRSTUVW 
XYZ&$abcdefghij  kimnopqrs 
tuvwxyz.,-":;!?(1234567890 


GARAMOND  LIGHT 
Page  28 


ABCDEFGHIJKLMNOPQRST 

UVWXYZ&$abcdefghijklmno 
pqrstuvwxy2.,-":;!?(i  2.345  67890 
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